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18% of fairtrade coffee farmers are women
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of all fairtrade farmers produce coffee

Coffee continues to be the most significant product within the Fairtrade
product range in terms of production volume as well as the number of

producers involved
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EXAMPLES OF PREMIUM USE:

HOW fairtrade coffee premium WAS USED
in small producer organiSations in 2018*

latest available data collected by FLOCERT, and reported in some cases by producer
organisations through the audit process and in other cases by other supply chain actors.

*

FAIRTRADE impact REPORT

$122.6 million

50%



Quality and productivity: With the Fairtrade Premium, HOAC have purchased 1600
pulpers and 412 secateurs. They have also used the money to provide technical trainings
to farmers on how to use the new equipment, as well as promoting quality improvement
measures.

Economic: FT Premium has enabled HOAC to facilitate financial literacy workshops and
business management trainings, which have provided farmers and their families with
knowledge about how to wisely manage the incomes generated from coffee production.

Education & Health: The Fairtrade Premium contributes to the region’s educational
capacity by building classrooms and homes for teachers, as well supplying stationery to
schools. Several health centres have also been built.

Women & Gender: Gender mainstreaming plays an important role in how HOAC allocates
its FT Premium. HOAC has organised gender equality trainings which advocate for
women’s participation in decision making processes and highlight the importance of
families working together to improve livelihoods.

Community infrastructure: Roads are crucial for the efficiency of the coffee supply chain.
FT Premium has enabled HOAC to build and maintain roads, recently restoring 35kms of
roads and employing over 300 local people who live in the villages along the road. This
achievement allows green coffee beans to be easily transported from the farm to the
central processing plant.

'HOAC' is located in the remote Okapa regions of Papua New Guinea. High altitudes, volcanic soil and cool temperatures make this area a

fruitful location for growing Arabica coffee plants. 

 

HOAC has been Fairtrade certified since 2005, in 2017, it was recorded that 20,800 people were benefiting from the relationship between

Fairtrade and HOAC.

 

HOAC is the oldest Fairtrade certified organisation in the Pacific and since becoming certified, they've received approximately USD

2.2million in Fairtrade Premium. This money has been invested into developing business and community projects:

Highlands Organic Agriculture Cooperative



Quality and productivity: In 2015 Unen Choit, with the assistance of the
Fairtrade Premium, established a wet coffee mill in order to increase the
quality and consistency of their coffee processing to meet market
requirements for speciality coffee. Following a coffee quality training held in
May 2017, Unen Choit began passing on their knowledge to the next
generation of coffee farmers on the coffee supply chain, from bean to cup.

Business strengthening activities: In 2016 Unen Choit was awarded a
working capital fund through Fairtrade ANZ. The aim of this fund was
to enable Unen Choit to buy coffee from members at the farm gate to
be processed using the wet mill. The result of this is a better
consistency in the quality of coffee which achieves a higher price. With
the profits Unen Choit makes, they have invested more into coffee
procurement as well as purchasing vehicles for transporting coffee.

Women & Gender: Unen Choit aims to provide opportunities for single
mothers to work with their organisation and on coffee farms, gaining an
independent and sustainable income.

Unen Choit Cooperative Society (UC) became a formal organisation in 2008 nearly 30 years after it's been first formed. Located in Morobe

province, UC is uniquely positioned in a coastal region of Papua New Guinea, where the mountains appear to rise out of the sea. 

UC received Fairtrade certification in 2016 and have a clear vision to promote sustainable, community self-reliance through private, public

partnership programs specifically dealing with organic coffee.

 

As of 2017, 6,429 people were benefitting from the relationship between Fairtrade ANZ and Unen Choit. Unen Choit plans to harness the

benefits of Fairtrade to assist their cluster groups to implement community development activities, a well as having specific targets to

eliminate school fees, improve living conditions and address law and order problems.

Unen Choit Cooperative Society

Challenge: The geographical dispersity of members remains an
issue, as some people are only reachable by sea, adding to the
already challenging nature of logistics in PNG.
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This project is also helping to strengthen our Offer to Business workstream,

facilitating market linkages between commercial partners and Fairtrade

producers and continuing to build the market for Fairtrade products. Through

promotions and an approach that nurtures partnerships, we are working with

key commercial partners to deepen their commitment to PNG as a specialty

coffee and cocoa origin and encouraging consumers to discover the unique

characteristics of these PNG products. The initial outcome of this project

has already seen associated Fairtrade Premium earnings for PNG producer

organisations reach more than $1 million (AUD), alongside 62% growth in

Fairtrade coffee sales from PNG into Australia and New Zealand. May 2019 saw

the first CIF project launched, set to extend the benefits of Fairtrade to an

additional 1,600 coffee producers in the Eastern Highlands Province of PNG.

This achievement is the outcome of a partnership between Monpi Exports

Limited, producer organisation Roots No. 1 Farmers Association and Fairtrade

ANZ, and is promising a 35% increase in supply of high quality, PNG-grown

Fairtrade and organic certified coffee for the global Fairtrade market.

STRATEGIC PARTNERSHIPS
At Fairtrade ANZ we are committed to creating change through the power of collaboration. We have partnered with producers, businesses,

civil society, non-government organisations and governments to bring small-scale farmers, workers and modern slavery to the forefront of

conversations about global trade. We believe in seeking and making the most of opportunities to connect with like-minded organisations to

promote our values and encourage collaboration to achieve shared goals.

Increasing Market Access for PNG Coffee and Cocoa Farmers is a 3.5 year

project and an important extension of our previous work in the region with New

Zealand Ministry of Foreign Affairs and Trade. Through this project we have the

opportunity to focus on specific areas for improvement across PNG supply

chains, deepening our work on producer development, quality improvement

and cross-cutting issues, as well as creating new avenues for investment in

rural communities in PNG through the Fairtrade Co-Investment Fund (CIF).

In partnership with MFAT In partnership with DFAT

The partnership with DFAT also enabled the delivery of two successful producer

support pilot projects in Tonga and Timor-Leste. At the close of the project

Vanilla Growers Association of Vava’u in Tonga were on a steady track towards

independence, and in Timor-Leste, Cooperativa Comercio Agricola de Timor

achieved Fairtrade certification in 2018 and successfully shipped its first

container of Fairtrade certified coffee, destined for a buyer in Australia, in early

2019. In June 2019, we launched the next phase of our partnership with DFAT

with the aim of fostering sustainable livelihoods for small-scale producers and

their communities across the wider Pacific through enabling fair terms of trade.

Support from DFAT will empower farmers to work collectively, democratically

and without discrimination within the Fairtrade model of development and

sustain the improvement of Fairtrade export industries throughout the wider

Pacific.

Over the past four years Fairtrade ANZ partnered with the Australian

Department of Foreign Affairs and Trade to implement the project Fairtrade for

Aid in the Indo-Pacific. The project’s primary focus was on increasing

awareness of Fairtrade and boosting sales of Fairtrade products in the

Australian market. The project concluded in May 2019, with DFAT’s investment

having enabled Fairtrade ANZ to increase the reach and impact of our activities

through growth generated by licensing income on a scale that would otherwise

not have been possible. The volume of Fairtrade products exported from the

Indo-Pacific region has almost tripled from 528 to 1,579 metric tonnes between

2013-2018.



Ensuring efficient
operations and
compliance with

legal, financial and
regulatory requirements,
as well as building strong
strategic partnerships to

grow our impact

Building demand for
Fairtrade through

advocacy, campaigns,
marketing and events in

through digital and
traditional media and in

collaboration with business
partners

Key areas of activity financed
2018-2019

Fairtrade economic model

BETTER PRICE

FOR

PRODUCERS

Ensuring the trust and
credibility of the

  Fairtrade Mark, and
conducting audits
  against Fairtrade

Standards

Setting Standards,
developing global

Fairtrade
strategy, promoting

trade justice and
working with producer

networks to deliver
enhanced impact

Higher prices paid to
farmers (Fairtrade

Minimum
Price + Fairtrade

Premium)
$280m globally

LICENSEES OF

Fairtrade ANZ

GRANT FUNDING

$2.1m

LICENSE FEES

$3.3m

OTHER INCOME

$150,927
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SERVICES
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DEVELOPMENT SUPPORT
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Working with over
25,000 in PNG,
Timor-Leste and

the
Pacific Islands

30% of licence fee income goes to Fairtrade International and of that 47% is spent on direct producer services

29% 25% 21% 18% 7%



Producers in Latin America have been affected by a coffee leaf rust breakout,
which started in October 2012 in Central America and expanded to the
South, hitting Bolivia in 2014. The impact of the rust fungus on the Bolivian
coffee production was severe, and the producers are struggling to recover
from it. Bolivia has faced a continuous fall of more than 50% in its coffee
production during the last decade, with the largest drop of 60% in 2015
compared to the previous year, which was attributed to the breakout.It is
believed that the breakout was caused by variations in the climate conditions,
attributed to climate change. Coffee is indeed very sensitive to temperature
and humidity, which affect the crops phenology, reducing its quality and
production. The old coffee plants, the deteriorated soils, and the lack of crops
management weaken the coffee plants, making them more vulnerable to
plagues and diseases such as the leaf rust.
 

It was urgent for the producers to renew their coffee fields, and improve their
agricultural practices. However, they lacked the technical knowledge and,
following the decrease in the production due to the leaf rust impact, they did
not have the necessary resources to adapt. Fairtrade international with local
partners goal was to renew the smallholder producers’ coffee crops and
implement better agricultural practices, increasing the productivity and quality
of their coffee.
 

To date, this goal has translated into 90% of the participating SPOs

having technical staff, promotors and/or managers trained in climate change,
who are replicating the trainings received to their grassroots organisations;
and into 0% of the SPOs reporting having applied for a loan, or having been
forced to sell productive assets to overcome a natural impact within the last
calendar year.
 
Expected results and achievements to date:
 

1) Improvement of the organic coffee productive systems, implementing
climate-smart agricultural, yield and post-yield practices. In that respect, 90%
of the project’s participants perceive that the use of sustainable agriculture
practices has a positive impact on productivity and/or crops quality, and on
climate change resilience, while 69% of the participants were able to reduce
the damage and loss in the arable land caused by the main coffee plagues.
 

2) Improvement of the capacities of young people in topics related to
leadership and climate change adaptation. This is mirrored in 80% of the
young people who took part in Leadership Schools training, who report that
they have enhanced their capacities to lead teams, talk in public and
participate in different types of spaces within their organization. Besides,
100% of the trained promoters have adopted and replicated knowledge to 10
producers each one.
 

3) Dissemination and replication of good practices and lessons learnt during
the implementation and evaluation phases of the project.

Young people leading the adaptation to climate change in Fairtrade coffee

Fairtrade International development project



FAIRTRADE FORTNIGHT

details & highlights here

World fair trade day

World Fair Trade Day 2019 was centered around a simple call

to action: Make The Switch. The campaign encouraged

consumers to switch to Fairtrade certified products in their

workplace, faith group or community group kitchen.

Fairtrade connects farmers and workers, their stories and products with existing and new consumer audiences through a variety of promotional,

awareness and advocacy activities each year to raise awareness and drive sale of Fairtrade certified products.

-CAMPAIGNS-

PARTNERSHIP with fairtrade

https://gallery.mailchimp.com/c58b63ac1d582e0c3c22826c2/files/ab3ac95d-c234-4f7e-bd9f-aee9db8ffc78/FTF_NZ_Newsletter_Highlights.pdf


Fairtrade ANZ ’s digital channels were alive

with a fun competition to mark the 12 days

of Christmas, forming the central part of

this campaign. We shared stories to help

our audiences learn about why they should

#choosefairtrade 

and how Fairtrade makes a difference to

the lives of farmers and workers,

particularly in relation to those who were

behind the products featured as part of this

campaign.

12 days of CHRISTMAS

INTERNATIONAL WOMEN'S DAY

Opportunity for Fairtrade origin trips & impact stories from

producer organisations

Campaign resources

including commodity specialty events, e.g. Fartrade Fortnight

in 2019 hosting farmer Mitchell Ricky from PNG co-op HOAC

Access to Fairtrade partners & networks

Tailored social media posts Fartrade NZ current audience (March

2020)

FB: 24,627 followers

IG: 3,131 followers

TAILORED SUPPORT



HOW FAIRTRADE CONTRIBUTES TO THE SDGS
The Sustainable Development Goals (SDGs) adopted by the UN in 2015 are an ambitious set of 17 global goals to achieve sustainable development

by 2030. If reached, they have the potential to improve the lives of the 1.3 billion small-scale farmers and agricultural workers who produce the food

and goods we all rely on. However, there is still a long way to go. Despite progress, more than 780 million people still live below the international

poverty line. 152 million children are still involved in child labour. Climate change threatens to reverse progress on all levels. Fairtrade has a crucial role

in sustainable development. Nearly all the 169 targets which underpin the global goals are somehow related to food and farming. Fairtrade focuses on

eight SDGs where we can really make a difference.
 

Through your partnership with Fairtrade and Fairtrade certification you are also contributing to following goals:

The amount Fairtrade farmers
and workers Have received in

Fairtrade Premium from
2015 to 2018

We aim to achieve decent

incomes – for example by

setting living income and living

wage benchmarks promoting 

collective bargaining agreements, and

protecting farmers from market

fluctuations via the Fairtrade Minimum

Price.

€680
MILLION

hectares of land under
production growing

Fairtrade crops

Small-scale farmers provide

70% of the world’s population

with food and have a big role to

play in ending world hunger –

but only when they can get fair

2.3 MILLION

prices for their crops. Producers need financial

stability to invest in their  businesses, to ensure

long-term food security for their families and

communities and to pay their farm labourers a

decent wage.

increase in household revenue for women
Fairtrade cocoa producers in Ghana after

diversifying into yam production

Fairtrade supports women to

participate equally in their

organisation’s decision-making,

earn better wages and diversify

their income, and tackles 

26%

stereotypes of ‘women’s work’. Our standards

prohibit gender discrimination, sexual

harassment and gender based violence, set

rules for parental leave, and rights for pregnant

and breastfeeding women.

wage rise enjoyed by Fairtrade workers
at Mount Meru flower farm in Tanzania

Supply chains suffer from

human rights violations

including child and forced

labour, sexual harassment and

discrimination in hiring. Fairtrade 

30%

Standards prohibit these practices and

support better terms of employment covering

working hours, contracts and temporary work,

as well as workers’ rights such as collective

bargaining and freedom of association 

of greenhouse gasses come
from agriculture

Supply chains suffer from

Farmers are on the frontline of

climate change. They face

growing risks to harvests from

droughts, higher temperatures 

33%

or changing rainfall patterns. Fairtrade

Standards cover climate resilient agriculture and

Fairtrade farmers use the Fairtrade Premium to

become more resilient to extreme weather and

crop disease.

KIWIS RECOGNISE FAIRTRADE MARK

Fairtrade is far more than a

label, we’re a game-changer for

companies and consumers who

are serious about sustainability.

Fairtrade is the only ethical

77%

label with a Trader Standard promoting fairer

behaviour by traders and buyers. This includes

transparent contracts, fair prices, openness

about sourcing and market prospects,

prefinancing for producers and compliance

with labour and environmental law.

Fair Trade Towns in
over 30 countries

Fairtrade partners with more

than 4000 businesses to

deliver real impact for farmers

and workers. We work with

governments to bring about

2000+

fairer trading practices essential for sustain-

able economic growth. The Fairtrade Access

Fund has disbursed more than US$128

million to date to smallholder cooperatives

Fairtrade is 50% owned
and run by farmers and
workers themselves

Fairtrade builds democracy

from the ground up. We are the

only global ethical label 50

percent owned and run by

farmers and workers

50%

themselves. Fairtrade raises the voices of

small-scale farmers and workers at the global

level – for example influencing the UN

Economic and Social Council to ensure

farmers’ needs were included in the SDGs.



Fairtrade producers decide democratically how to spend the Fairtrade Premium (the amount that producer organisations earn on top of selling price

for each Fairtrade sale). We analyse this Fairtrade Premium investment according to categories that we have defined. We have also started to map

these categories to the UN Sustainable Development Goals (SDGs), in order to see how producers themselves are choosing to work towards these

global targets. 

 

Because the SDGs are so interconnected, calculating how the Fairtrade Premium is allocated among them is quite complex. We decided to

associate only one SDG to each Premium project category in order to avoid double counting. Below is the Premium expenditure date for 2016-2017.

FAIRTRADE PREMIUM SPENDING ON THE SUSTAINABLE DEVELOPMENT GOALS



THANK YOU 
FOR SUPPORTING FAIRTRADE COMMUNITIES


